slow fast

Creating and clarify brands with images, marks, and words across all media. Our efforts work
to capture attention, bring understanding, and inspire imagination while driving engagement.



Slow Fast Go is a full-service creative studio focused on developing smart, and effective
solutions for our client’s business and communication needs. From identity, print, digital,
environmental, and presentations, we approach our work strategically and creatively. Our
passion is building the connections between a business’s vision and it’s intended audiences.
Our motivation comes from knowing that our client’s brands are clearly and authentically
expressed, and receiving the attention they deserve. We love a good challenge, and no job is
too large or small.
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Client: Crush Cannabis

Deliverables: Naming, Identity, Brand Development, Environmental
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“It's not the men in ydur life that
matters, it's the life in your men.” ©
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Client: Big D's Babershop

Deliverables: Identity, Signage, Branded Merchandise, Website

S.



® 0 ® @ cannebis Stains | Oegon [0 % |

&« & @ ecolitmafarms.com/strains/All o+ O @

DISPENSARY LOGIN
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GORILLA GLUE #4

This highly potent hybrid strain will keep you
in a state of euphoria and relaxation, leaving
you “glued” to the couch. Anyone say TV
binge time? It's chunky, resin-covered buds
il the room: with pungent earthy and sour

aromas inherited from its parent strains. If

your plans are to have no plans and stay in
for the night, then this is your jam

MOVE -
CREATE

CHILL

Eco Firma Farms

Deliverables: Identity, Signage, Branded Merchandise, Website, Social, Environmental, Photography S



ONLINE MEETING

STANDARD!

There Is mare to a suceessful anline meeting than Just jumping
In front of a computer and starting to talk. Conslder the followlng
steps to getting down the poth to great virtual meetings.

(1
TECHNICAL

Technalogy failures can be the most frustrat-
ing part of online calls. Unfortunately, that
frustration level is felt by vveryone on the
call and directly affects Tillamook's

brand image.

BACKGROUND

BACKGROUNDS MAKE / D

PROFESSIONALISM

OR BREAK IMPACT AND j

(3
AUDIO

Einee you can’t hear how your audio
sounds to anyone on a call, test to
make sure its quality is high.

Tillamook

Deliverables: Infernal Communications Infographic

1 VIDEO

YOUR VIDEO QUALITY IS
AS IMPORTANT AS YOUR
AUDIO QUALITY

5)

F ETIQUETTE

Make sure you are doing your part.

' ENGAGEMENT

ENGAGEMENT AND
NTERACTING ON SALES
CALLS IS CRITICAL

MEETING!

THANK YOU.
HAVE A GREAT

O
TECHNICAL

BACKGROUND
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BEWARE TECHNICAL FAILURES

Whon you're on an impertant call, use o hard-wired
ethernet connection. not WiFL. This will give you the
fastest, most reliable connection and less of chance
of choppy video or audio.

Make 576 ou LeS! JOUT CONNBCTion Speed
(epesdtast.not) and all your technical connectians
inchading oudio before ot jump on any call, Sometimes
a hard rebast of your computar bafore o call will recat

and refresh your memary (o give you more speed. Also,

close all applications on yaur computer you don't
i prior ta starting an enling call,

BACKGROUNDS MAKE OR BEREAK
IMPACT AND PROFESSIONALISM

Your bockground s anything that ks vislbls to the
people you're meeting online with, and that is bosically
your stage. Make sure your background is clean,
simple ond everything visible looks professional and
matches with THlameok's brand, i using o Tilamesk
branded backaround, make sure that it's well-lit
and you are not wearing anything that conflicts with
ot disappears into your backaround.

Remamber thet your avdie i part of your

background os well. Anything that someone on

the line can see or hear is your “background?

A R L P e T
CRISP & CLEAR AUDIO IS
VERY IMPORTANT

A professional headset i your brest option fo
poad audio.

Speak o little slower and lsuder than you would in person

s you lose o Bitthe valune and comsprede

Anything yau ean hear, thay ean hear, Make sure you're

in @ quiet ploce where backaround noises aren’t geing

1o intarfore o disrupt the mesting.

(5)
ETIQUETTE
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NGAGEMENT

NOW YOu
ARE READY.
HAVE A GREAT
CALLY

YOUR VIDEO QUALITY IS AS
IMPORTANT AS YOUR AUDIO QUALITY

Fou o't want the ongle to be [soxing up your noss
e purinting dnwn ot gain

Be mindful of the way your videa is framed. Position
yourself in the frome with o little reom abaeve yaur
head but not too much. Don't ba tas for or too claze
to the comera. Engoge with your facial expressions.
When you aren't talking, think about how much your
faciol cupressions can convey emotkons. Smile
and actively be part of the commrantion with

your expressions.

Your video quality will be at its best when there is
ensugh light in your bockgreund, Moks sue gou hove
sufficient fighting. Use o three point Bghting system
or straight on lighting.

Wearing sofid colors helps keep the Tocus on your
fnce and not distracting patterns from your clathing.
Keep in mind whether fight or dark clathing will work
best within your ighting and your background.

MAINTAIN SOCIAL CTIQULCTTL
WHEN ONLINE

Mike sure you log inte meetings @ hew minutes sary 56
that ysu're ea time and you dent jump ints & mesting
fecling rushed o stressed.

Don’t do any typing or checking colandars or emails.
Bastcally, don't do angthing you wouldn't da live just
becouse you can.

Muake sure all audible notifications are turned off both
n your computer and from any devices that are
mear you.

ENGAGING AND INTERACTING ON
SALLS CALLS IS CRITICAL

Mok sure you're breaking the &

arting conversations
s bl s, Suy
introductions. Do whatever it takes to

yone foal welcome

Make sure you kinow how much lime wou biave and
what information you havs te cover, Adjust sn the fly

whin it's needad.

Make sure you manoge the momentum of the call.
Without proper direction, calis Can drag on of go
off-topic. Alwoys leod the conversation bock to the
main purpoze and keep an eye on the clock so you
can be courteous of evergons time,

[+
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COLLABORATE / Hamess the collect

apparel innovation team.

INNOVATE / Create and devel
that enhance athlete® perform
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Nike // Innovation Apparel LNXT
Deliverables: LNXT Playbook - Design, Content Strategy and Development, Digital Platform
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WHITNEY ECONOMICS

Building robust data-driven economic
models for hemp and cannabis operators,
investors & regulators

WE h |

Whitney Economics

Deliverables: Identity, Website, Corporate Communications - Economic Reports (ongoing)
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ROADMAP & STRATEGY ONE TEAM © DIGITALLY / VIRTUALLY
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Nike // Innovation Apparel LNXT

Deliverables: Biannual Business Meeting Presentation Deck




REIMAGINE

MACRO TREND: MIND-BODY
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Nike // Innovation Apparel NXT
Deliverables: IL/SPSU2022 Seasonl Presentation Decks (ongoing)




INNOVATION OVERVIEW

JULY 2025

AIR APPAREL

Wi i & Fevolution in dynamic wasmith, and ghved Athlstes”
control over the comort of their garments.

Nike // Innovation Apparel NXT: AIR
Deliverables: Presentation Decks, Room Build Out, Photograpy S
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For use by adults 21 and older. Keep out of reach of children. It is illegal to operate a motor vehicle under the influence of marijuana.

Eco Firma Farms

Deliverables: Sub-product Development - Naming ¢ Identity < Packaging « Advertising « Social « Environmental




Lolos

Deliverables: Identity, Signage,Ongoing Collateral
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PBJ’s Grilled Sf
Deliverables: Identity, Ongoing Collateral
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Dowd Records
Deliverables: Aloum Design, Ongoing Collateral S g
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Identity Development



slow fast

Thank you

If you would like to have a conversation or see more specific examples please contact:

mig@slowfastgo.com
503.475.4903





